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Quality of life

Design and 
comfort

 

longer any reasons for a 

comfortable shower toilet 

 

 

than design, with the appliances therefore 

coming across as technical and bulky. De-

spite this, shower toilets proved a major 

success in Japan and Korea, as highlighted 

by the fact that around 70% of all house-

holds in Japan and some 30% of all house-

holds in Korea now have one. By compari-

in Switzerland – the country of its inventor. 

Second generation of users on the way

It would be wrong to assume from this 

 Europe has not yet really left the starting 

blocks. Indeed, precisely the opposite is 

the case. Many European countries have 

witnessed a considerable gain in momen-

tum in terms of sales performance in recent 

years and are seeing positive growth rates. 

Educational work on cleaning with water 

when using the toilet – an ongoing project 

and one that was initiated by Geberit – has 

What has long since been the most natural 

thing in the world for Southern Europeans 

who grew up with a bidet is no longer a 

 taboo in Central and Northern Europe.

-

creasingly noticeable. Young people who 

grew up in a house with a shower toilet do 

 

 

  

-

er toilet was patented. Not that cleaning 

one’s bottom with water was unheard of 

 before this time. Indeed, bidets had long 

since been a standard feature in bathrooms 

in countries such as Italy, Spain, France, 

and Greece as well as in Latin America and 

 several Arab countries. In many other re-

the same function.  

A huge success in the Far East

new level of comfort, with the relatively la-

borious procedure faced by those using a 

bidet or a hose disappearing entirely thanks 

European market leader

 

complete solutions and adaptable shower toilet seats can now  

 

 

to the automatic shower function. Despite 

this, the general public in Switzerland and 

Germany was not yet prepared to spend 

money on greater comfort and hygiene in 

the bathroom back then, with a color TV or 

a vacation in the Mediterranean still very 

much top of the wish list. As a result, show-

er toilets led something of a niche exis-

tence for many years.

In 1978, the patent protection expired and 

-

ment solution with shower function. A short 

time later, the Japanese manufacturer Toto 

cases, the focus was more on functionality 

 

TV host and brand ambassador 

shower toilet than  

a new handbag!” 
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A masterpiece in  
function and design

 

 

grew up in a house with a shower toilet

 

practical wellness  

 

 

 

 

 

-

trol is clear and fits 

comfortably in the 

be made with one 

button is all that is 

required to call up 

not wish to do without this comfort when 

However, they often demand higher stan-

dards than their parents did when it comes 

A great deal of know-how

A huge amount has changed in recent 

years, particularly with regard to design. 

monstrous appliances, the latest genera-

tion of complete solutions is now virtually 

yet contains an incredible amount of tech-

nology. 

The new Geberit AquaClean Mera, available 

as from September 2015, highlights this 

progress in impressive fashion. Virtually 

unrivaled in terms of comfort functions and 

Geberit exudes elegance and appears to 

 developing this appliance, Geberit spared 

 experience in the shower toilet sector, its 

broad technical know-how and its thorough 

understanding of customer needs to the 

full. 
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