Quality of life

Design and
comfort

0HODQLH:LQLJHUDFWUHVV
TV host and brand ambassador
IRU*HEHULW$TXD&OHDQ

p,oGUDWKHUKDYHD
shower toilet than
a new handbag!”

!FUNDAMENTALCHANGEINTHINKINGIN%UROPEANBATHROOMS
̜ :KROHVDOHUVDQGVDQLWDU\SURIHVVLRQDOVDOVRKDYHWKHRSSRUWXQLW\WRFDUHIXOO\H[DPLQH

WKHVKRZHUWRLOHWSURGXFWUDQJHIURP*HEHULWDWYDULRXVWUDGHIDLUVDQGH[KLELWLRQV

European market leader
̜ *HEHULWVKRZFDVHVLWV$TXD&OHDQVKRZHUWRLOHWVDWDUDQJH
RIFRQVXPHUIDLUVHDFK\HDU

than design, with the appliances therefore
coming across as technical and bulky. Despite this, shower toilets proved a major
success in Japan and Korea, as highlighted
by the fact that around 70% of all households in Japan and some 30% of all households in Korea now have one. By compariVRQWKLVƬJXUHLVHVWLPDWHGDWEDUHO\
in Switzerland – the country of its inventor.
̜ 6KRZHUWRLOHWVDUHQRORQJHUXQFRPPRQLQWKHEDWKURRPVRIIRXUVWDUDQGƬYHVWDUKRWHOV

*LYHQWKHFXUUHQWVWDWH
RIWHFKQRORJ\WKHUHDUHQR
longer any reasons for a
comfortable shower toilet
WRGLƪHULQDSSHDUDQFH
IURPDQRUPDOHOHJDQWWRLOHW
7KH$TXD&OHDQ6HODDQG
WKHEUDQGQHZ$TXD&OHDQ
0HUDIURP*HEHULWDUHD
SHUIHFWFDVHLQSRLQW

\HDUVDJRLQ6ZLW]HUODQGWKHƬUVWVKRZer toilet was patented. Not that cleaning
one’s bottom with water was unheard of
before this time. Indeed, bidets had long
since been a standard feature in bathrooms
in countries such as Italy, Spain, France,
and Greece as well as in Latin America and
several Arab countries. In many other reJLRQVPRVWWRLOHWVKDGDKRVHWKDWIXOƬOOHG
the same function.
A huge success in the Far East
7KHƬUVWVKRZHUWRLOHWVRSHQHGXSDZKROH
new level of comfort, with the relatively laborious procedure faced by those using a
bidet or a hose disappearing entirely thanks

to the automatic shower function. Despite
this, the general public in Switzerland and
Germany was not yet prepared to spend
money on greater comfort and hygiene in
the bathroom back then, with a color TV or
a vacation in the Mediterranean still very
much top of the wish list. As a result, shower toilets led something of a niche existence for many years.
In 1978, the patent protection expired and
*HEHULW ODXQFKHG WKH ƬUVW :& HQKDQFHment solution with shower function. A short
time later, the Japanese manufacturer Toto
LQWURGXFHG LWV ƬUVW VKRZHU WRLOHW ,Q ERWK
cases, the focus was more on functionality

7RGD\*HEHULWLVWKHOHDGLQJSURYLGHURIVKRZHUWRLOHWVLQ(XURSH
7KRVHLQWHUHVWHGLQOHDUQLQJPRUHDERXWWKH*HEHULW$TXD&OHDQ
complete solutions and adaptable shower toilet seats can now
FKHFNWKHPRXWDWRYHUVKRZURRPVDQGHYHQWHVWWKHPLQ
PDQ\SODFHV
7RLQWURGXFHSRWHQWLDOHQGXVHUVWRWKHWRSLFRIFOHDQLQJZLWKZDWHU
*HEHULWHPSOR\VVSHFLDOLVWFXVWRPHUFRQVXOWDQWVLQHOHYHQFRXQWULHV
7RJHWKHUZLWKQXPHURXVORFDO$TXD&OHDQSDUWQHUVWKH\SUHVHQWHG
WKH$TXD&OHDQVKRZHUWRLOHWVWRDODUJHDXGLHQFHDWRYHUHYHQWV
H[KLELWLRQVDQGFRQVXPHUIDLUVLQDORQH
̛ 7RGD\*HEHULW

$TXD&OHDQVKRZHU
WRLOHWVDUHDFWLYHO\
PDUNHWHGLQHOHYHQ
(XURSHDQFRXQWULHV
FRORUHGEOXH DQG
VXSSRUWHGE\
GHGLFDWHGWHDPV

Second generation of users on the way
It would be wrong to assume from this
Ƭ
 JXUH WKDW WKH VKRZHU WRLOHW EXVLQHVV LQ
Europe has not yet really left the starting
blocks. Indeed, precisely the opposite is
the case. Many European countries have
witnessed a considerable gain in momentum in terms of sales performance in recent
years and are seeing positive growth rates.
Educational work on cleaning with water
when using the toilet – an ongoing project
and one that was initiated by Geberit – has
FRQWULEXWHG VLJQLƬFDQWO\ WR WKLV VXFFHVV
What has long since been the most natural
thing in the world for Southern Europeans
who grew up with a bidet is no longer a
taboo in Central and Northern Europe.
$ JHQHUDWLRQDO HƪHFW LV DOVR EHFRPLQJ LQcreasingly noticeable. Young people who
grew up in a house with a shower toilet do
̛
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A masterpiece in
function and design
̚ 7KHUHPRWHFRQtrol is clear and fits
comfortably in the
KDQG$OOLQSXWVFDQ
be made with one
KDQG2QHFOLFNRID
button is all that is
required to call up
WKHSHUVRQDOVHWWLQJV

̜ -XVWKRZSHUIHFWO\GHVLJQDQGIXQFWLRQFDQJRKDQGLQKDQGLV
KLJKOLJKWHGE\WKHLQQHUJHRPHWU\RIWKHQHZ$TXD&OHDQ0HUD
7KLVHQVXUHVWKDWƮXVKLQJRIWKHULPOHVV:&FHUDPLFDSSOLDQFHLV
TXLHWYHU\WKRURXJKDQGGRHVQRWFDXVHDQ\ZDWHUVSODVKHV

not wish to do without this comfort when
WKH\Ʈ\WKHQHVWRUEX\DKRPHRIWKHLURZQ
However, they often demand higher standards than their parents did when it comes
WRWKHGHVLJQRIWKHLUEDWKURRPƬ[WXUHV

̜ 1RWDOOVKRZHUVSUD\VDUHWKHVDPH
*HEHULWKDVIXUWKHUSHUIHFWHGWKHVKRZHU
H[SHULHQFHZLWKLWV:KLUO6SUD\VKRZHU
WHFKQRORJ\

7KHQHZVKRZHUWRLOHW*HEHULW
$TXD&OHDQ0HUD
)HDWXULQJWKHYHU\KLJKHVWOHYHORIWHFKQRORJ\
GHVLJQDQGFRPIRUWWKH$TXD&OHDQ0HUDVKRZHU
WRLOHWIURP*HEHULWVHWVQHZVWDQGDUGVLQHYHU\
U HVSHFW7KHGHVLJQRIWKHFRPSDFWFRPSOHWHVROX
WLRQLPSUHVVHVWKDQNVWRLWVKLJKTXDOLW\PDWHULDOV
VRIWOLQHVDQGƮRZLQJWUDQVLWLRQV7KHLQQRYDWLYH
WHFKQRORJ\LQVLGHWKHVKRZHUWRLOHWHQVXUHVWKDW
HOHFWULFLW\DQGZDWHUDUHXVHGHFRQRPLFDOO\DQG
DOORZVXVHUVWRDGMXVWDOOIXQFWLRQVDFFRUGLQJWR
WKHLUSHUVRQDOSUHIHUHQFHV7KHVKRZHUWRLOHWZKLFK
ZDVGHYHORSHGDQGPDQXIDFWXUHGE\*HEHULWLQ
6
 ZLW]HUODQGZLOOEHDYDLODEOHIURP6HSWHPEHU

̜ $GU\HUIXQFWLRQWDNHVWKHIHHOLQJRI
FRPIRUWWRDQDOOQHZOHYHO

̛+\EULGKRWZDWHUV\VWHPIRUDFRQVWDQW
VXSSO\RIZDUPZDWHU

A great deal of know-how
A huge amount has changed in recent
years, particularly with regard to design.
:KLOH WKH ƬUVW VKRZHU WRLOHWV ZHUH KHDY\
monstrous appliances, the latest generation of complete solutions is now virtually
LGHQWLFDOWRDQRUPDOWRLOHWDWƬUVWJODQFHs
yet contains an incredible amount of technology.
The new Geberit AquaClean Mera, available
as from September 2015, highlights this
progress in impressive fashion. Virtually
unrivaled in terms of comfort functions and
UHƬQHPHQW WKH QHZ VKRZHU WRLOHW IURP
Geberit exudes elegance and appears to
ƮRDW ZHLJKWOHVVO\ DERYH WKH ƮRRU :KHQ
developing this appliance, Geberit spared
QR HƪRUW DQG XWLOL]HG LWV PDQ\ \HDUV RI
experience in the shower toilet sector, its
broad technical know-how and its thorough
understanding of customer needs to the
full. ̚



̛3DWHQWHG:KLUO6SUD\VKRZHUWHFKQRORJ\IRUDVRIW
YLWDOL]LQJVKRZHUVSUD\
̛6HSDUDWHODG\ZDVKSURWHFWHGZKHQQRWLQXVH
̛5LPOHVVFHUDPLFDSSOLDQFHZLWKDV\PPHWULFDO
LQQHUJHRPHWU\IRUDTXLHWDQGWKRURXJKƮXVK
ZLWKRXWVSODVKHV
̛$XWRPDWLFRSHQLQJDQGFORVLQJRIWKH:&OLG
̛(UJRQRPLFKHDWDEOH:&VHDWPDGHRIGXURSODVW

̜ (ƪHFWLYHRGRUH[WUDFWLRQDOVRDGGVWRWKH

̛% XLOWLQGHVFDOLQJV\VWHPIRUWKHVSUD\DUP
DQGKRWZDWHUV\VWHP

IHHOLQJRIZHOOEHLQJ

̛'LVFUHHWRULHQWDWLRQOLJKWLQLQGLYLGXDOO\
SURJUDPPDEOHFRORUV
̛(ƪHFWLYHRGRUH[WUDFWLRQXQLWZLWKD
GXUDEOHFHUDPLFƬOWHU

0LD2GHUPDWWDVDOHVSURPRWHUZKR
grew up in a house with a shower toilet

̛&RQFHDOHGHOHFWULFDODQGZDWHUFRQQHFWLRQV

̜ 7KDQNVWRLWVVWDWHRIWKHDUWWHFKQRORJ\DQGH[FHOOHQWGHVLJQWKH*HEHULW$TXD&OHDQ
VKRZHUWRLOHWLVYHU\FRPSDFW7KHFKURPHSODWHGGHVLJQFRYHU DOVRDYDLODEOHLQZKLWH 
FUHDWHVWKHLPSUHVVLRQWKDWWKHDSSOLDQFHLVƮRDWLQJ

̛6XLWDEOHIRUDOO*HEHULWLQVWDOODWLRQV\VWHPV
DQG0RQROLWKVDQLWDU\PRGXOHV

p$ZRQGHUIXO
practical wellness
H[SHULHQFHHYHU\WLPHq
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